Promotion of Tutor-Related Materials and
Commercial Activity Guidelines

Purpose

To provide clear, fair guidance on when U3A Melbourne City (USAMC) may promote
tutor-related materials (such as books or resources) and how to manage potential
commercial activity connected to courses.

Principles

e U3A Melbourne City is a not-for-profit, member-based organisation.

e Courses are offered for learning and community benefit, not for commercial
gain.

e Consistency, transparency and fairness apply to all tutors and members.

Scope

These guidelines apply to:

e Promotion via U3A Melbourne City communication channels (eBulletin, website
and meta).
e Tutors associated with USA Melbourne City courses.

Permitted Promotion

Promotion may be approved when all the following apply:

e Thetutoris acurrent U3A Melbourne City tutor.

e The material (e.g. a book or resource) directly supports oris integral to the
tutor’s current UBAMC course.

e The promotion is informational in nature (e.g. noting availability), not a sales
pitch.

e No pressure is placed on participants to purchase the material.

Examples:
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e Atutor-authored book referenced as optional or supporting reading for the
course.

Not Permitted

Promotion will not be approved where any of the following apply:

e Use of a UBAMC course to build, advertise or recruit for an external for-profit
business.

e Promotion of unrelated commercial products or services.

e Pressure on members to purchase goods, attend paid events or join external
groups.

Examples:

e Promoting a private business, consultancy, therapy or paid program.
e Usingclass time or USBAMC communications to solicit customers.

Distinction Between Course Support and Commercial
Activity

The Executive Committee recognises a distinction between:

¢ Incidental benefit: A tutor may incidentally benefit from a publication that
supports their course.
e Commercial intent: Deliberate use of UBAMC to generate income or clients.

The latter is not permitted.

Approval Process

e All proposed promotions related to tutor materials must be referred to the
President or Executive for review.

e Approval decisions are made case-by-case, guided by these principles.

e Where uncertainty exists, promotional material may be removed pending
Executive review.

Version 1 COM April 2026



Placement in the E-Bulletin/Meta

e Tutor/member promotions should appear:
o outside course launch E-Bulletins, and

o can be promoted on our social media platforms at any time

e These notices should not displace core UBAMC communications.
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